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Marketable Skills
Marketable skills prepare students for success in a variety of professional
settings. Developed through academic coursework, co-curricular
engagement, and extracurricular involvement, these skills include
communication, critical thinking, teamwork, ethical reasoning,
adaptability, and digital literacy. Whether directly related to a student’s
major or serving as complementary strengths, marketable skills enhance
career readiness and reflect TWU’s commitment to producing graduates
who are prepared to thrive in today’s dynamic workforce.

1. Typography & Page Design: Master the aesthetics and function of
typography and apply it to interactive, electronic, and printed page
design.

2. Updating and Using Relevant Computer Skills: Build proficiency in
current industry-standard software for 2D, 3D, and 4D design and
imaging. Use 2D and 3D hardware for photographing, scanning, and
printing portfolio/exhibition quality pieces.

3. Professional Experience: Through client projects, internships,
and professional practices, develop professional graphic design
experience, a marketable portfolio, and job-search skills

4. Ideation & Visualization: Develop a number of relevant ideas,
expressed in verbal and visual language, about a topic for a client/
intended audience.

5. Networking: Make graphic design industry and community
connections through client projects, field trips, and workshops.

6. Develop Objectives and Strategies: Establish long-range objectives
and specify strategies for graduate school application and/or
success in the graphic design industry.

7. Service Orientation: Through Design Studio and client projects,
engage in socially responsible and community-focused design that
contributes to the common good.


